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Introduction- Who is SuzieB?

 Brand name: SuzieB 

 As an artist: www.SuzieB.ca

 Represented by 2 art galleries

 Published in high-profiles magazines, including: 

 Magazin’Art

 International Artist

 Artist Catalogue

 As a marketer: www.SuzieBMarketing.com

 10+ years of marketing experience, including: 

 RBC’s eMarketing leader for 8 years

 Specialized in online marketing

http://www.suzieb.ca/
http://www.suziebmarketing.com/


Marketing Tip #1

HAVE A PLAN
 Important components of your plan:

 Specific objectives (your goal), your brand, who you are 

targeting.

 Sample Plan, including:

 Marketing Strategies and Sales plan

 Financial, Operational plans

 Keep it simple!

 Sample Objectives:

 I want to have 1 gallery representation within the next year. 

 I want to sell 1 painting a month in the next year. 

 I want to complete 1 artwork per month. 

Business Plan-Sample.pdf


Marketing Tip #2

HOW CAN YOU REACH YOUR TARGET?

 Be specific about who you are targeting;

 Art galleries and/or art collectors? 

 Geography targeted? 

 What do they do, where do they go, how can you 

reach them? 



Marketing Tip #3

MARKETING MATERIAL
 Create marketing material (online and offline) 

profiling your artwork and accomplishments:

 Bio;

 Resume / CV;

 Business cards;

 Website;

 Brochure; 

 Fact sheets;

 Bookmarks; 

 Useful link to create a free brochure:
 www.wordtemplates.org/business-word-templates/free-pamphlet-templates

http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates


Marketing Tip #4

YOUR WEBSITE
 Create a website with a gallery to display your 

artwork. 

 If you have a limited budget, create a website for free at 

www.Weebly.com .

 Update your website frequently.

 Keep the traffic coming to your website:

 Include your web address on all marketing material;

 Install a tracking mechanism to learn your visitors’ 

behaviours' in your site. 

 Google Analytics is free! 

http://www.weebly.com/


Marketing Tip #5

ART WEBSITES
 Leverage specialized art websites, create an 

account, display your artwork, chat with other 

artists, have fun!   

 Useful links: art websites:
www.artforallcanada.org

www.artistsinoils.com

www.artchain.com

www.fanartreview.com

www.myartspace.com

www.mybestcanvas.com

www.myartplatform.com

www.artforallcanada.org
http://www.artistsinoils.com/
http://www.artistsinoils.com/
http://www.artchain.com/
http://www.fanartreview.com/
http://www.myartspace.com/
http://www.mybestcanvas.com/
http://www.myartplatform.com/


Marketing Tip #6

TRACK, TEST & LEARN
 Get qualitative feedback about the effectiveness of 

your marketing initiatives;

 Ask people for their thoughts.

 Get quantitative feedback: send a survey, ask what 

you want to know, learn from the results.

 Send a free survey with: www.surveymonkey.com

 Learn from the activities on your website and 

develop strategies accordingly: 

 Where are your visitors from, which pages are visited, where 

do people leave the site?

http://www.surveymonkey.com/


Marketing Tip #7

“FREE” STUFF
 Post ads for free in the classified websites. 

 Make sure that you are register on Google Maps:

 http://maps.google.ca/

 Get free tools and templates for your business:

 www.valuebasedmanagement.net/index.html

 Share large size files – avoid mailbox sizes issues:

 www.mediafire.com

 Use your mailing list and your connections (e.g. 

LinkedIn) to provide art updates. 

http://maps.google.ca/
http://www.valuebasedmanagement.net/index.html
http://www.mediafire.com/


Marketing Tip #8

SOCIAL MEDIA
 Leverage the free social media websites to promote 

your artwork, update your pages, register links to 

your site. 

 Create a “Group” page from your Facebook page 

and invite “fans”.  Update it often. 

 Useful links: 
 www.Twitter.com

 www.Mixx.com

 www.Digg.com

 www.Sphinn.com

 www.stumbleupon.com

http://www.mixx.com/
http://www.mixx.com/
http://www.mixx.com/
http://www.digg.com/
http://www.sphinn.com/
http://www.stumbleupon.com/


Marketing Tip #9

YOUR ARTWORK
 If you do not have the proper equipment/knowledge, 

hire a professional photographer. 

 Framing or not framing?

 Setting your price:

 Consider the size, material and framing costs;

 Research your competitors – market value;

 Establish a retail while considering distributor’s commission. 



Marketing Tip #10

SHOWING OPPORTUNITIES
 Research the best context for your artwork:

 Online galleries;

 Commercial Galleries;

 Community events;

 Contests;

 Museum events;

 Fairs;

 Cafés, Restaurants, Retail Spaces;

 “In your studio” events.


 You can follow the application’s “rules” and be 

unique at the same time! 



Case Study

SuzieB
 Objectives set in 2009

 Raise the awareness of the “SuzieB” brand;

 Gain 1 gallery representation

 Results
 4 group shows, 1 solo show.

 Published in “International Contemporary Artists” art book (2010 and 2011).

 Published in Magazin’Art (Winter 2011 and Spring 2011).

 Published in Biennal Guide.

 Juror in “2010 International Art Show”.

 Published in “Catalogue des Cotations” 2010, distributed to art galleries, 

dealers and museums in 13 European countries.

 Gained 2 gallery representation (New York and Quebec).



Case Study

Marketing Strategies
 Developed marketing material to support sales efforts:

 Business Cards;

 Brochure;

 Website.

 Sent a Marketing package to selected galleries
 A “SuzieB” box. 

 Search Engines Optimization strategy for the website
 Rank #1 on Google for targeted keywords.

 Attract targeted leads through the Search Engines. 



Campaign details

 What is Search Engines Optimization?



Campaign details



Campaign details



QUESTIONS?


