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Introduction  

¸Brand: SuzieB  
 

¸Artist: www.SuzieB.ca   
¹ 2 art galleries  
¹Solo/group art shows worldwide in art galleries and 

museums  
¹Published in high -profiles magazines  

 

¸Marketer: Digital Marketing  
¹ 15+ years of experience, including:  

¸  RBCõs eMarketing leader for 8 years 
¸Senior Manager, Digital Marketing at Scotiabank International  

 

 

 

http://www.suzieb.ca/


Marketing Tip #1  

HAVE A PLAN  
 

¸ In your plan:  
¹Specific objectives (your goal).  
¹Who you are targeting / how you will reach them.  
¹Sales, Financial, Operational plans.  
¹Keep it simple!  
 

¸Sample Objectives:  
¹Get One gallery representation within next 2 years.  
¹Sell One painting a month.  
¹Create One painting per week.  

 

 

 



Marketing Tip #2  

USE ALL MARKETING CHANNELS  
 

¹ Bio;  
¹ Resume / CV;  
¹ Business cards;  
¹ Website (desktop / mobile)  
¹ Social Medias;  
¹ Brochure;  
¹ Fact sheets;  
¹ Bookmarks;  

 

 

 

 

 



Marketing Tip #3  

SHOW YOUR ARTWORK  
 

¸ Photos: Proper equipment/knowledge or 
consider hiring a professional photographer.  
 

¸ Framing (or not).  
 

¸ Pricing:  
¹ Consider the size, material and framing costs;  
¹ Survey your target audience;  
¹ Research your competitors ð market value;  
¹ Establish a retail and distributorõs prices (with 

commissions).  

 

 



Marketing Tip #4  

YOUR WEBSITE  
 

¸ Have your own website:  
¹ Control the content.  
¹ Keep it simple.  
¹ Update your website frequently.  

 

¸ Keep the traffic coming to your website:  
¹ Web address on all marketing material.  
¹ Promote your site through social medias.  
 

 

 

 



Marketing Tip #5  

TRACK, TEST & LEARN  
 

¸ Learn from your website:  
¹ Tracking mechanism such as Google Analytics.  
¹ Where are your visitors from?  
¹ Which pages are visited?  
¹ Where do people leave the site?  
¹ And more!  

 
¸ Qualitative and quantitative feedback:  
¹ Ask people for their thoughts.  
¹ Send free survey with: www.surveymonkey.com   

 

 

 

http://www.surveymonkey.com/


Marketing Tip #6  

LEVERAGE THE òFREEó STUFF 
¸ Post ads for free in the classified websites.  
¸ Register on Google Maps.  
¸ Free tools and templates.  
¹ www.valuebasedmanagement.net/index.html  . 

¸Share large size files www.mediafire.com  . 
¸Use your mailing list and connections.  
¸ Create a brochure for free:  
¹ www.wordtemplates.org/business -word -

templates/free -pamphlet -templates  . 
 

 

 

 

http://www.valuebasedmanagement.net/index.html
http://www.mediafire.com/
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates
http://www.wordtemplates.org/business-word-templates/free-pamphlet-templates


Marketing  Tip #7  

SHOW YOUR ARTWORK  
¸ Chose your channels:  
¹ Online galleries;  
¹ Commercial Galleries;  
¹ Community events;  
¹ Contests;  
¹ Museum events;  
¹ Fairs;  
¹ Cafés, Restaurants, Retail Spaces;  
¹ òOpen-studioó events. 
¹   

¸ Apply to grants, contests, shows.  

 

 

 



Marketing Tip #8  

BE ACTIVE ON ART WEBSITES  

¸ Social media sites for Artists:  
¹ Display your artwork  
¹ Chat with other artists  

 

¸ Sites:  
¹www.artforallcanada.org  
¹www.artistsinoils.com   
¹www.artchain.com  
¹www.fanartreview.com  
¹www.myartspace.com   
¹www.mybestcanvas.com  
¹www.myartplatform.com   
¹www.artbyplace.com   
¹www.artistsincanada.com  
¹www.eons.com   

 

 

www.artforallcanada.org
http://www.artistsinoils.com/
http://www.artistsinoils.com/
http://www.artchain.com/
http://www.fanartreview.com/
http://www.myartspace.com/
http://www.mybestcanvas.com/
http://www.myartplatform.com/
http://www.artbyplace.com/
http://www.artistsincanada.com/
http://www.eons.com/


SOCIAL MEDIA STRATEGY  
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Marketing Tip #9  



Social Media 
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Tip #9 (contõd) 

SOCIAL MEDIA STRATEGY  



Tip #9 (contõd) 

 
 

 

¸ Sites to consider:  
¹ www.Facebook.com  
¹ www.Linkedin.com  
¹ www.Twitter.com  
¹ www.Digg.com  
¹ www.Sphinn.com    
¹ www.stumbleupon.com   
¹ www.plus.google.com  (more users than Facebook  & Twitter)  
¹ www.skidoo.com   
¹ www.xing.com  (business audience)  
¹ www.folkdirect.com   
¹ www.plaxo.com   

 

 

 

SOCIAL MEDIA STRATEGY  

http://www.digg.com/
http://www.digg.com/
http://www.digg.com/
http://www.digg.com/
http://www.digg.com/
http://www.digg.com/
http://www.digg.com/
http://www.sphinn.com/
http://www.stumbleupon.com/
http://www.plus.google.com/
http://www.skidoo.com/
http://www.xing.com/
http://www.folkdirect.com/
http://www.plaxo.com/


Marketing Tip #10  

 
 

 
¸ Review your strategy yearly;  

 
¸ Monitor and Review results;  

 
¸ Change plans based on learning.  

 

 

 

 

 

 

THINGS CHANGE...  



Case Study  

SuzieB  
 

¸Objectives set in 2009  
 
¹Be a professional artist.  

 
¹Raise the awareness of the òSuzieBó brand ð 2 showing 

a year.  
 

¹Gain 1 gallery representation.  
 

 

 

 

 



Case Study  

MARKETING TACTICS  
¸Material to support sales efforts:  

¹ Business Cards;  
¹ Brochure;  
¹ Website.  
 

¸Marketing package to selected galleries  
¹ A òSuzieBó box.  

 

¸SEO 
¹ Rank #1 on Google for targeted keywords.  
¹ Attract targeted leads through the Search Engines.  

 

¸Leverage social medias  
 

 



Case Study  

¸What is Search Engines Optimization? 

 

 

 

 

 

 



Case Study  


